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Course Title:  Introduction to Business CPA       Course Number: B538111 

                                                         

 Subject Area: Business          Grade Level:  9-12                                              

   

Course Length:    

9 weeks (9 weeks of content taught every day for one quarter) 

  

Prerequisite:  None 

  

Course Description: 

  

This course is offered as a Career Pathway course through Saint Paul College and will 

introduce students to the world of business and help prepare them for the roles of consumer, 

worker and citizen. The class will assist students in consumer decision-making, prepare for 

future employment, and help them effectively perform responsibilities as a citizen. This course 

will build a knowledge base for other business courses such as Marketing, Entrepreneurship, 

Accounting, Finance, Management, and Banking and Credit. This class is a great way to get 

started learning how the business world works! 

  

Standards and Benchmarks: 

  

PROGRAM AREA: ACCOUNTING 

THE ACCOUNTING CYCLE 

Standard: Complete and explain the purpose of the various steps in the 

accounting cycle. 

Benchmarks: Level 3-4 

·   Define accounting and explain the purpose of the accounting system. 

·   Define the concept of generally accepted accounting principles and ascertain the 

source of these standards. 

·   Demonstrate an understanding of the fundamental accounting equation. 

·   Classify items as assets, liabilities, or owner’s equity. 

·   Describe the purposes of the revenue, expense, and drawing accounts and illustrate 

their effects on owner’s equity. 

  

FINANCIAL STATEMENTS 
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Standard: Prepare, interpret, and analyze financial statements using manual 

and computerized systems for service, merchandising, and manufacturing 

businesses. 

A.     FINANCIAL STATEMENT PREPARATION AND ANALYSIS 

Benchmarks: Level 3-4 

·   Analyze the income statement and balance sheet of a business by comparing a 

vertical analysis with industry standards. 

·   Explain the importance of high ethical standards in the preparation of financial 

statements. 

 

PROGRAM AREA: ECONOMICS AND PERSONAL FINANCE 

ECONOMICS 

ALLOCATION OF RESOURCES 

Standard: Assess opportunity costs and trade-offs involved in making 

choices about how to use scarce economic resources. 

Benchmarks: Level 1 

·   Define and give examples of economic wants and needs. 

·   Explain how economic wants are satisfied. 

·   Demonstrate how resources (factors or production) may be used to satisfy economic 

wants. 

·   Define and give examples of scarcity. 

·   Explain why scarcity requires individuals, governments, and societies to make 

choices. 

·   Define and give examples of the opportunity costs of personal choices. 

  

ECONOMIC SYSTEMS 

Standard: Explain why societies develop economic systems, identify the 

basic features of different economic systems, and analyze the major features of the 

U.S. economic system. 

Benchmarks: Level 1 

·   Identify why scarcity necessitates an economic system. 

·   Describe characteristics of a market system (e.g., profit, competitive markets, and 

private ownership of property). 

Benchmarks: Level 2 

·   Identify questions that must be answered by any economic system (e.g., what is to be 

produced, how is it to be produced, and for whom is it to be produced). 

·   Compare and contrast the different types of economic systems with primary focus on 

planned and market systems. 

·   Describe the characteristics of and give examples of a mixed economy. 

·   Illustrate the relationship between individual households, businesses, and government 

(e.g., circular flow) in making production and distribution decisions in a market-oriented 

economy. 

·   Explain the role of the entrepreneur as a driving force in the U.S. economy. 

Benchmarks: Level 3-4 
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·   Analyze existing economies and how they answer the three questions every 

economic system must answer. 

·   Explain how change in one component of the circular flow of economic activity affects 

other components. 

·   Analyze how economic systems, resources, and culture affect each other. 

·   Analyze how wages and prices are determined in command and market economies. 

·   Critique command, mixed, and market economies based on the criteria of freedom, 

efficiency, equity, security, employment, stability, and growth. 

·   Debate the pros and cons of the role of government intervention in the U.S. economy. 

 

ECONOMIC INSTITUTIONS AND INCENTIVES 

Standard: Analyze the role of core economic institutions and incentives in 

the U.S. economy. 

Benchmarks: Level 1 

·   Describe the role of profit in our economy and the relationship of profit to risk and 

uncertainty. 

·   Identify the various forms of business organizations and the risks and rewards 

associated with each. 

·   Explain how individuals or family units provide productive resources of land, labor, 

capital, and entrepreneurship. 

·   Identify and analyze why private ownership is such an important concept in all areas 

of the U.S. market economy. 

Benchmarks: Level 2 

·   Identify the returns for various productive resources (e.g., interest, rent, profit, and 

wages). 

·   Describe different kinds of economic institutions in the U.S. economy (e.g., 

households, businesses, financial institutions, government agencies, labor unions, and 

nonprofit organizations). 

·   Explain how cultural traditions and customs influence economic behavior in the United 

States. 

Benchmarks: Level 3-4 

·   Explain how specific financial and non-financial incentives influence economic 

behaviors of individuals in different ways. 

·   Explain why the economic behaviors of institutions and individuals (e.g., business with 

consumer, business with worker, and government with consumer) differ as a result of 

pursuing self-interest. 

·   Provide illustrations of how the market system requires give-and-take between 

institutions and individuals. 

·   Discuss ways in which profits are used in a market-oriented economy. 

·   Identify major functions of the public sector in a market economy. 

·   Analyze reasons why a society’s allocation of resources will be affected by its laws, 

public policy, and taxation. 

  

MARKETS AND PRICES 
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Standard: Analyze the role of markets and prices in the U.S. economy. 

Benchmarks: Level 1 

·   Describe and give examples of markets for goods and services in the U.S. economy. 

Benchmarks: Level 2 

·   Describe how different prices affect the buying and selling decisions of consumers 

and producers. 

·   Describe the role of the market in determining what, how, and for whom economic 

goods and services are produced in the U.S. economy. 

·   Explain how prices are used to ration limited resources, goods, and services in the 

U.S. economy. 

·   Explain the law of demand, law of supply, and equilibrium price. 

Benchmarks: Level 3 

·   Analyze the relationship of price to scarcity when prices are set by the market forces 

of supply and demand. 

·   Identify determinants of supply and demand. 

·   Graph the supply and demand curves that show increases and decreases in quantity 

supplied and quantity demanded. 

·   Graph the supply and demand curves when there are increases and decreases in 

supply and demand and explain why these changes occur. 

·   Illustrate how a change in price affects quantity demanded or quantity supplied. 

·   Explain how the equilibrium price changes according to changes in supply or demand. 

·   Explain how a market reacts to shortages and surpluses. 

·   Explain how a market reacts to government intervention (e.g., ceilings, floors, and 

regulations). 

·   Explain how efficient production and allocation of goods and services in a market 

economy are based on pricing information. 

·   Explain why changes in prices of resources create incentives/disincentives for 

resource allocation in the U.S. economy. 

  

MARKET STRUCTURE 

Standard: Analyze the different types of market structures and the effect they 

have on the price and the quality of the goods and services produced. 

Benchmarks: Level 1 

·   Discuss how buyers and sellers establish prices for products in markets. 

Benchmarks: Level 2 

·   Explain how competition among sellers of a good or service generally results in lower 

prices for buyers and low profits for sellers. 

·   Describe how competition among buyers of a good or service generally results in 

higher prices for buyers and higher profits for sellers. 

·   Describe the characteristics of pure competition and identify examples in the current 

market. 

·   Describe how competition in a purely competitive market encourages the production 

of higher quality goods and services. 

·   Describe the characteristics of monopoly and natural monopoly and identify examples 
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in the current market. 

·   Determine the role of government in preventing private monopolies and regulating 

public monopolies. 

Benchmarks: Level 3 

·   Describe the characteristics of monopolistic competition and identify examples in the 

current market. 

·   Describe how collusion affects market competition. 

·   Discuss the major barriers to new firms entering a market and how the barriers affect 

the level of competition in an industry. 

·   Examine U.S. laws and government regulations that are designed to impact 

competition. 

 

THE ROLE OF GOVERNMENT 

Standard: Analyze the role of government in economic systems, especially 

the role of government in the U.S. economy. 

Benchmarks: Level 1 

·   Provide examples of public goods and services furnished by the government. 

·   Provide examples of how individuals pay for public goods and services through taxes 

and fees. 

Benchmarks: Level 2 

·   Explain the role of government taxation and its effect on consumers and producers. 

Benchmarks: Level 3 

·   Explain how government’s redistribution of income through taxation, spending, and 

assistance/entitlement programs affects the well-being of people and businesses in an 

economy. 

·   Identify monetary policies used by the Federal Reserve System to regulate the 

economy. 

·   Identify fiscal policies used by the federal government to regulate the economy. 

·   Differentiate between monetary and fiscal policies and identify when it may be 

appropriate to use a given policy. 

Benchmarks: Level 4 

·   Analyze how taxes serve as an incentive or disincentive to individuals and institutions. 

·   Critique the ability of fiscal and monetary policies to influence the level of economic 

activity in the United States and abroad. 

  

INTERNATIONAL ECONOMIC CONCEPTS 

Standard: Examine the role of trade, protectionism, and monetary markets in 

the global economy. 

Benchmarks: Level 2 

·   Identify examples of goods and services exported to or imported from a particular 

country. 

·   Identify primary trading partners within the global economy. 

·   Explain how specialization promotes international trade and how international trade 

increases total world output and interdependence among nations. 
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Benchmarks: Level 3-4 

·   Analyze how a change in the value of a nation’s currency (appreciation or 

depreciation) can affect the level of its imports and exports. 

·   Compare and contrast absolute and comparative advantage. 

·   Analyze different countries to determine their comparative advantage for making and 

trading goods and services. 

·   Discuss the advantages and disadvantages of trade restrictions (e.g., tariffs, quotas, 

and embargoes). 

·   Appraise free trade agreements between and among nations. 

·   Evaluate the impact of international economic unions on the global community and 

the influence these unions have on the member nations. 

 

AGGREGATE SUPPLY AND AGGREGATE DEMAND 

Standard: Analyze how the U.S. economy functions as a whole and describe 

selected macroeconomic measures of economic activity. 

Benchmarks: Level 1 

·   Define unemployment and describe what it would be like to be a member of a family 

where no one is employed. 

·   Give examples of how inflation and deflation affect purchasing power. 

Benchmarks: Level 2 

·   Explain who benefits and who loses with inflation/deflation. 

Benchmarks: Level 3 

·   Compare and contrast the different stages of the business cycle (e.g., recovery, 

expansion, trough, and peak). 

·   Interpret the Consumer Price Index (CPI) in relationship to purchasing power. 

·   Discuss major factors that affect the level of a country’s Gross Domestic Product 

(GDP) (e.g., quantity and quality of natural resources, size and skill of the labor force, 

and quantity/quality of capital stock). 

·   Identify and analyze leading economic indicators and the methods of using the 

indicators to validate opinions about the state of the economy. 

Benchmarks: Level 4 

·   Discuss how changes in disposable income affect the economy. 

  

PERSONAL FINANCE 

PERSONAL DECISION MAKING 

Standard: Use a rational decision-making process as it applies to the roles of 

citizens, workers, and consumers. 

Benchmarks: Level 1-2 

·   Define and give examples of economic wants and needs. 

·   Apply opportunity costs and trade-offs to personal decision-making. 

·   Apply the steps in a rational decision-making process to a situation involving an 

economic decision by an individual. 

  

PROGRAM AREA: ENTREPRENEURSHIP 
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ENTREPRENEURS AND ENTREPRENEURIAL OPPORTUNITIES 

Standard: Recognize that entrepreneurs possess unique characteristics and 

evaluate the degree to which one possesses those characteristics. 

A.     CHARACTERISTICS OF AN ENTREPRENEUR 

Benchmarks: Level 1 

·   Identify the characteristics of a successful entrepreneur. 

Benchmarks: Level 2 

·   Identify one’s own personal traits that are typical characteristics of an entrepreneur. 

·   Compare the costs and benefits of choosing to become an entrepreneur. 

Benchmarks: Level 3 

·   Analyze the degree to which one possesses the characteristics of an entrepreneur. 

·   Analyze the personal advantages and risks of owning a business. 

Benchmarks: Level 4 

·   Assess one’s personal qualifications to become an entrepreneur. 

C.     OPPORTUNITY RECOGNITION AND PURSUIT 

Benchmarks: Level 1 

·   Recognize opportunities resulting from other people’s wants and perceived needs. 

Benchmarks: Level 2 

·   Describe opportunities that led to the development of successful entrepreneurial 

endeavors. 

Benchmarks: Level 3 

·   Compare and contrast the advantages and disadvantages of buying an existing 

business, starting an entirely new business, or purchasing a franchise. 

  

MARKETING 

Standard: Analyze customer groups and develop a plan to identify, reach 

and keep customers in a specific target market. 

B.     REACHING THE MARKET 

Benchmarks: Level 1 

·   Identify elements of marketing (e.g., product, place, price, and promotion). 

·   Explain the importance of location for a business. 

Benchmarks: Level 3 

·   Describe the layout and facilities needed for planned business. 

Benchmarks: Level 4 

·   Analyze the advantages and disadvantages of possible locations for a planned 

business. 

C.     KEEPING/INCREASING THE MARKET 

Benchmarks: Level 1 

·   Discuss the importance of responding to customer concerns. 

·   Discuss the importance of a business giving back to the community. 

Benchmarks: Level 2 

·   Discuss the impact of competition on keeping/increasing market share. 

·   Describe techniques for obtaining customer feedback. 

·   Identify ways a business can contribute to the community. 
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·   Discuss how selling on credit can help increase market share. 

  

ECONOMICS 

Standard: Apply economic concepts when making decisions for an 

entrepreneurial venture. 

A.     ECONOMIC CONCEPTS 

Benchmarks: Level 1 

·   Define opportunity costs and give examples. 

·   Explain the importance of opportunity cost when making a decision. 

Benchmarks: Level 2 

·   Analyze a decision in terms of marginal costs and marginal benefits. 

B.     MARKET ECONOMY CHARACTERISTICS 

Benchmarks: Level 1 

·   Define scarcity. 

·   Describe the relationship between private ownership and a market economy. 

Benchmarks: Level 2 

·   Describe how a market economy resolves the problems of what, how and for whom to 

produce. 

·   Explain the determinants of supply and demand. 

·   Explain how supply and demand markets interact to determine price. 

Benchmarks: Level 3 

·   Compare and contrast the different types of market structures (e.g., competition and 

monopoly). 

·   Explain the effect of different market structures on market price. 

C.     FUNCTION OF PRICE 

Benchmarks: Level 1 

·   Define what is meant by the cost of a good or service. 

·   Define what is meant by the price of a good or service. 

·   Describe the interrelationship between cost and price. 

Benchmarks: Level 2 

·   Describe the difference between fixed costs and variable costs. 

·   Describe the impact of variable costs on pricing. 

Benchmarks: Level 3 

·   Assess how market prices ration goods and services among those who want them. 

·   Assess how market prices provide an incentive to produce goods and services. 

D.     ROLE OF PROFIT AND RISK 

Benchmarks: Level 1 

·   Compute the difference between total revenue and total expenses. 

·   Identify where there is a profit or loss for a business. 

E.      ROLE OF GOVERNMENT 

Benchmarks: Level 1 

·   Define and give examples of public goods and services. 

Benchmarks: Level 2 

·   Explain why government plays a role in the market economy. 
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Benchmarks: Level 3 

·   Assess how government plays a role in determining what is and what is not provided 

in a market economy. 

·   Assess how government plays a role in modifying the way in which a market economy 

distributes income. 

Benchmarks: Level 4 

·   Assess the role of government assistance in the growth and development of small 

businesses. 

  

FINANCE 

Standard: Use the financial competencies needed by an entrepreneur. 

A.     DETERMINING CASH NEEDS 

Benchmarks: Level 1 

·   Identify the resources needed to produce a specific product. 

Benchmarks: Level 2 

·   Determine the resources needed to start a planned business (e.g., materials and 

labor). 

·   Determine the costs of starting a planned business. 

·   Identify ongoing operational expenses. 

B.     IDENTIFYING SOURCES AND TYPES OF FUNDING 

Benchmarks: Level 1 

·   List common sources from which entrepreneurs can borrow money. 

Benchmarks: Level 2 

·   Define the differences between debt and equity. 

Benchmarks: Level 3 

·   Identify the major sources of funding for a business. 

C.     INTERPRETING FINANCIAL STATEMENTS 

Benchmarks: Level 2 

·   Describe why the analysis of financial statements is important for the business. 

Benchmarks: Level 3 

·   Calculate the number of products to be sold to make a profit using break-even 

analysis. 

  

GLOBAL MARKETS 

Standard: Analyze the effect of cultural differences, export/import 

opportunities, and trends on an entrepreneurial venture in the global marketplace. 

A.     CULTURAL DIFFERENCES 

Benchmarks: Level 1 

·   Define culture. 

·   Develop an understanding of cultural differences. 

·   Describe influences of other cultures on U.S. business. 

·   Recognize how the Internet is used to expand a business globally. 

Benchmarks: Level 2 

·   Compare and contrast business practices in different cultures. 
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Benchmarks: Level 3 

·   Analyze necessary modifications to U.S. business practices to facilitate interaction in 

the global marketplace. 

B.     IMPORT/EXPORT OPPORTUNITIES 

Benchmarks: Level 1 

·   Describe the concepts of import and export. 

·   Identify products that have been imported into the United States and identify their 

country of origin. 

·   Identify products that have been exported by the United States and identify their 

receiving countries. 

Benchmarks: Level 2 

·   Describe the influence of domestic businesses on foreign markets. 

·   Describe the benefits and risks of international trade. 

·   Investigate opportunities for international trade. 

Benchmarks: Level 3 

·   Explain the effects of government regulations on international trade. 

·   Identify the challenges of selling to consumers in other countries. 

·   Describe ways the Internet has impacted trade between countries. 

Benchmarks: Level 4 

·   Analyze how expanding from domestic to international trade impacts a business. 

C.     GLOBAL TRENDS 

Benchmarks: Level 1 

·   Discuss how a previous trend led to an opportunity in the global marketplace. 

Benchmarks: Level 2 

·   Describe current trends in entrepreneurial opportunities in the global marketplace. 

Benchmarks: Level 3 

·   Analyze current trends in the global marketplace and their impacts on business. 

Benchmarks: Level 4 

·   Identify opportunities for small business development based on trends in the global 

marketplace. 

  

LEGAL 

Standard: Analyze how forms of business ownership, government 

regulations, and business ethics affect entrepreneurial ventures. 

A.     FORMS OF BUSINESS OWNERSHIP 

Benchmarks: Level 1 

·   Identify the differences between a sole proprietorship and a partnership. 

Benchmarks: Level 2 

·   Define a corporation and explain how it differs from a sole proprietorship and a 

partnership. 

·   Define and give examples of franchising. 

·   Describe special types of business ownership (e.g., S corporations and cooperatives). 

Benchmarks: Level 3 

·   Describe the advantages and disadvantages of owning a franchise. 
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·   Describe the relationship between franchising and other forms of business ownership. 

·   Compare and contrast the advantages and disadvantages of the various forms of 

business ownership. 

Benchmarks: Level 4 

·   Assess specific franchising opportunities. 

B.     GOVERNMENT RELATIONS 

Benchmarks: Level 1 

·   Describe how government can affect business. 

Benchmarks: Level 2 

·   Explain a rationale for government regulation of businesses. 

·   Give examples of tax policies that affect business. 

·   Explain how tax policy affects business. 

·   Give examples of licenses that a small business must obtain. 

·   Explain how licensure affects business. 

·   Give examples of government regulations that affect a small business. 

·   Explain how government regulations affect a business. 

Benchmarks: Level 4 

·   Identify ways of protecting ideas and inventions. 

·   Analyze the impact of governmental regulations on a planned business. 

 

C.     BUSINESS ETHICS 

Benchmarks: Level 1 

·   Discuss examples of honest and dishonest business practices. 

Benchmarks: Level 2 

·   Define ethics and identify common ethical issues that entrepreneurs encounter. 

Benchmarks: Level 3 

·   Analyze the effect of unethical behavior on a business. 

  

BUSINESS PLANS 

Standard: Develop a business plan. 

Benchmarks: Level 1 

·   Describe the importance of planning. 

·   Describe why businesses must plan. 

Benchmarks: Level 2 

·   Identify the major components of a business plan. 

·   Describe the use of a business plan. 

Benchmarks: Level 3 

·   Identify the information to be included in each component of a business plan. 

  

PROGRAM AREA: INFORMATION TECHNOLOGY 

IMPACT ON SOCIETY 

Standard: Assess the impact of informational technology on society. 

Benchmarks: Level 1 

·   Describe how information technology has changed social mores, including attitudes 
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toward work, family, school, and other cultures. 

Benchmarks: Level 2 

·   Describe the impact of technology on the skills needed in the workplace. 

·   Describe how information technology impacts worker-management relationships. 

·   Describe how information technology has fostered greater interdependence among 

workers, organizations, and nations. 

·   Explain how information technology has contributed to worker productivity. 

·   Analyze how human ingenuity and technology satisfy specific human needs and 

improve quality of life. 

·   Evaluate the impact and consequences of technological solutions. 

Benchmarks: Level 3-4 

·   Describe how new developments in information technology affect the supply/demand 

characteristics of the job market. 

·   Describe how information technology has changed the breadth and level of worker 

responsibilities. 

·   Describe how information technology has transformed business processes and 

relationships. 

·   Describe how information technology has changed the manner in which training is 

offered and implemented. 

·   Identify and evaluate information technology developments that have changed the 

way humans do their work. 

  

PROGRAM AREA: INTERNATIONAL BUSINESS 

FOUNDATIONS OF INTERNATIONAL BUSINESS 

Standard: Explain the role of international business; analyze how it impacts 

business at all levels (including the local, state, national, and international levels). 

A.     ROLE AND IMPACT 

Benchmarks: Level 1 

·   Define international business. 

·   Explain the difference between a domestic and an international company. 

Benchmarks: Level 2 

·   List examples of international trade in the local community. 

·   Demonstrate an understanding of the relationship between international events and 

business activities. 

  

THE GLOBAL BUSINESS ENVIRONMENT 

Standard: Describe the interrelations of the social, cultural, political, legal, 

and economic factors that shape and impact the international business 

environment. 

A.     SOCIAL AND CULTURAL INFLUENCES 

Benchmarks: Level 3 

·   Compare the social roles of various subpopulations (e.g., women and minorities) in 

different countries. 

·   Identify distinctive social and cultural factors that affect business activities (e.g., time, 
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workday, workweek, schedules, and holidays). 

B.     POLITICAL ENVIRONMENT 

Benchmarks: Level 1 

·   Identify various types of governments. 

Benchmarks: Level 2 

·   Differentiate between types of governments. 

Benchmarks: Level 3 

·   Describe how tariffs, quotas, taxation policies, and other formal trade barriers affect 

choice of location for companies operating internationally. 

·   Analyze the impact of political environments on international business. 

Benchmarks: Level 4 

·   Evaluate how the political environment and geographic location of a given country 

impact international business. 

C.     LEGAL SYSTEMS 

Benchmarks: Level 3 

·   Recognize legal differences in areas such as consumer protection, product 

guidelines, labor laws, contract formulation, liability, and taxation for various countries. 

D.     ECONOMIC ENVIRONMENT 

Benchmarks: Level 2 

·   Identify the natural, human and capital resources used to produce goods and services 

exported to other countries. 

·   Describe the decision-making process, opportunity costs, and scarcity as they relate 

to international business situations. 

·   Define terms such as gross domestic product (GDP), purchasing power parity (PPP), 

balance of trade, foreign debt, and cost of living. 

Benchmarks: Level 3 

·   Analyze the availability of resources in a country and the economic potential of the 

country to improve the quality of life of its citizens by engaging in international trade. 

·   Explain how decision-making and opportunity costs are used to allocate the scarce 

resources of companies and countries. 

·   Describe situations in which comparative and absolute advantages occur. 

·   Identify how various economic systems determine what is produced, how it is 

produced and for whom it is produced in a country. 

·   Discuss the effect of literacy level, technology, natural resource availability, and 

infrastructure on the level of a company’s economic development. 

·   Interpret current economic statistics for various countries. 

  

INTERNATIONAL BUSINESS COMMUNICATION 

Standard: Apply communication strategies necessary and appropriate for 

effective and profitable international business relations. 

  

ADD Benchmarks 

  

GLOBAL BUSINESS ETHICS 
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Standard: Describe the environmental factors that define what is considered 

ethical business behavior in a global business environment. 

Benchmarks: Level 2 

·   Define ethics and social responsibility. 

·   List business actions that may positively or negatively influence ethical decisions 

regarding the environment, the consumer, and the well-being of society. 

  

INTERNATIONAL FINANCE 

Standard: Explain the concepts, role, and importance of international finance 

and risk management. 

A.     CURRENCY AND EXCHANGE 

Benchmarks: Level 1 

·   Define basic terms such as currency and currency exchange. 

·   List the currencies of various countries. 

Benchmarks: Level 2 

·   Calculate simple currency exchange transactions. 

·   Explain how currency exchange rates affect companies. 

·   Identify potential problems associated with dealing in foreign currencies. 

  

PROGRAM AREA: MANAGEMENT 

MANAGEMENT FUNCTIONS 

Standard:    Analyze the management functions and their implementation and 

integration within the business environment. 

A.     PLANNING 

Benchmarks: Level 1 

·   Explain what planning is and why it is done. 

·   Describe the decision-making process. 

Benchmarks: Level 2 

·   Apply the decision-making process to business applications. 

Benchmarks: Level 3 

·   Discuss the importance of vision, mission, and goal setting within the context of the 

business environment. 

  

BUSINESS ORGANIZATION 

Standard: Analyze the organization of a business. 

A.     FORMS OF BUSINESS OWNERSHIP 

Benchmarks: Level 2 

·   Identify and provide examples of the basic forms of business ownership (sole 

proprietorship, partnership, cooperative, and corporation). 

Benchmarks: Level 3 

·   Identify variations of basic ownership forms (e.g., franchise, limited partnership, 

limited liability company, and S corporation). 

·   Compare the forms of business ownership. 
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ETHICS AND SOCIAL RESPONSIBILITY 

Standard: Examine the role of ethics and social responsibility in decision-

making. 

A.     ETHICS 

Benchmarks: Level 2 

·   Explain the importance of ethical standards in conducting business. 

Benchmarks: Level 3 

·   Identify the impact of unethical behavior on a business. 

·   Identify the relationship between ethics and governmental regulations. 

·   Identify ethical considerations resulting from various situations (e.g., technological 

advances, international competition, employer-employee relationships, and consumer 

relations). 

B.     SOCIAL RESPONSIBILITY 

Benchmarks: Level 2 

·   Define social responsibility. 

·   Identify ways in which a business organization demonstrates social responsibility 

(e.g., providing jobs, paying taxes, and contributing to special community projects). 

Benchmarks: Level 3 

·   Identify ways in which a business organization demonstrates social responsibility 

toward its internal and external stakeholders. 

Benchmarks: Level 4 

·   Recognize the long-term impact of practicing social responsibility. 

·   Evaluate social responsibility approaches used by business organizations. 

  

HUMAN RESOURCES MANAGEMENT 

Standard: Describe human resource functions and their importance to an 

organization’s successful operation. 

A.     HUMAN RESOURCE PLANNING 

Benchmarks: Level 3 

·   Identify activities of the human resource unit. 

Benchmarks: Level 4 

·   Analyze how human resource activities help organizations to achieve their goals. 

C.     EMPLOYEE DEVELOPMENT 

Benchmarks: Level 4 

·   Recognize the value of cross training. 

E.      COMPENSATION, PROMOTION, BENEFITS, AND INCENTIVES 

Benchmarks: Level 3 

·   Identify compensation plans, benefit packages, and incentive programs available to 

employees. 

  

INDUSTRY ANALYSIS 

Standard: Analyze a business organization’s competitive position within the 

industry. 

A.     COMPETITION 
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Benchmarks: Level 2 

·   Identify ways businesses compete (e.g., quality, service, status, and price). 

·   Define market share. 

Benchmarks: Level 3 

·   Describe ways to increase market share. 

·   Compare various forms of competition (e.g., pure competition, monopolistic 

competition, oligopoly, and monopoly). 

·   Describe how various laws (e.g., Sherman Antitrust Act and Robinson-Patman Act) 

impact competition. 

B.     COMPETITIVE ADVANTAGE 

Benchmarks: Level 3 

·   Define competitive advantage. 

  

PROGRAM AREA: MARKETING 

FOUNDATIONS OF MARKETING 

Standard: Recognize the customer-oriented nature of marketing and analyze 

the impact of marketing activities on the individual, business, and society. 

Benchmarks: Level 3 

·   Identify the elements of the marketing mix (e.g., product, price, plan and promotion). 

·   Describe the wide scope of marketing—business-to-consumer, business-to-business, 

industrial, nonprofit, personal, government, and electronic. 

·   Describe the importance of marketing in a global economy. 

  

CONSUMERS AND THEIR BEHAVIOR 

Standard: Analyze the characteristics, motivations and behaviors of 

consumers. 

B.     SEGMENTATION AND TARGET MARKETS 

Benchmarks: Level 3 

·   Define market segmentation and describe how it is used. 

·   Identify the tools of market segmentation (e.g., demographics, pyschographics, and 

geographics). 

·   Explain ways that segmentation can be used to identify target markets. 

 

Scope and Sequence: 

  

This course supports Career and Technical education efforts of having students learn authentic 

skills for the workplace. 

  

Content-based Instructional Practices: 

  

Present real-world situations, in which students solve for missing information, perform 

simulation of real-world experiences. 

  

Assessments (on-going, formative and summative): 
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Routine, informal, on-going, day-by-day assessments 

  

Instructional Materials: 

  

● Internet 

● Introduction to Business, Glencoe, 1997 (textbook) 

● Introduction to Business, Glencoe, 1997 (Student Activity Guide) 

● Minneapolis Star Tribune 

● St. Paul Pioneer Press 

● Wall Street Journal Student Edition 

  

Technology and Internet: 

  

● Bureau of Labor, www.bls.gov 

● Glencoe, www.glencoe.com 

● I Seek, www.iseek.org 

● Into Careers, www.intocareers.org 

● Minnesota Careers Information Systems, www.mcis.org 

● U. S. News, www.usnews.com 

  

Suggested Adaptations for English Language Learner, Gifted and Talented and Special 

Education Students: 

  

Ø  Adapted materials to learn course content 

Ø  Experiential learning 

Ø  Pre-printed notes 

Ø  Bridging support within the classroom 

Ø  Flexibility of timelines, due dates 

Ø  Integrating curriculum with technology 

Ø  Additional analysis of lessons 

  

An updated version of this curriculum is available online at www.thecenter.spps.org. Anchor 

lessons and common assessments for all courses are or will be available online. 

  

District course numbers and titles have specific assigned standards that are required regardless 

of where the course is taught. 

 


